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Financial Highlights

Financial Highlights

Electronics market continues to expand.

Murata’s electronic components are the leading factor in its growth.

During FY 2010, Murata enjoyed excellent growth of 16.4% in net sales due to the strong performance of major

players in the market, such as mobile phones, PCs and digital AV equipment, as well as the advance in

high-feature trends of electronic equipment in general.

We expect continued expansion in FY2011 for capacitors, noise suppression devices and microwave products

due to increasing demand for high-featured electronic equipment such as smartphones and LED TVs, the full

launch of tablet PC models, and market permeation of hybrid/electric vehicles.
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M Capacitors

Pursuing further advancement in features
to target new markets, including smartphones

Monolithic ceramic capacitor is a Murata mainstream
product. Murata has the exceptional edge in
small-size, large-capacity models, and we will continue
to pursue high-feature capacitors in demand in new
markets such as smartphones and tablet PCs.

Murata Manufacturing Co., Ltd.
Sales Engineering Group

Satoshi Yoshida
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B Other components

As atotal electronic device manufacturer,
we make total solutions available to our customers

Murata has accumulated a tremendous amount of
technological know-how in the area of noise suppression
(EMI) devices. We provide total solutions encompassing
various noise suppression data and circuit design
proposals in addition to the devices themselves. We are
proud of our total strengths.

Murata Manufacturing Co., Ltd. EMI Filter Division
Tetsuya Osato

B Power supplies and other modules

Delving into new business models
based on value proposals

lonizers feature disinfectant and air-cleaning effects based on high voltage
power supply and element printing technologies. We strongly recommend this
device to equipment manufacturers in various fields. Our business model for the
promotion of this product is based on value proposals, a somewhat different
approach from the conventional businesses at Murata. We are excited by this
opportunity to offer the benefits made possible through our new approach.

Murata Manufacturing Co., Ltd. Power Device Products Division

Keisuke Nishimoto

B Piezoelectric products

Finding a new venue in the world of cloud technology
through elevated capacity for design and availability

SAW filters and duplexers are devices to feed through selected
frequencies in equipment such as mobile phones. Murata products
are unrivaled in their design capability, which yields excellent
frequency characteristics, and in the shipment capacity, which allows
stable shipment of products worldwide. We are now endeavoring to
expand into new realms of technology including cloud computing.

Kanazawa Murata Manufacturing Co., Ltd. Microwave Products Dept. 1

Tomohisa Komura

B Communication modules

Seeking to support the new world of
expanding technology through communication

Communication modules such as Bluetooth® and wireless LAN have gone
beyond conventional applications such as mobile phones and PCs to find
their way into the fields of home appliances and healthcare products such
as TVs, digital cameras and refrigerators. Their presence contributes to
convenience and safety in our daily lives. Murata is committed to finding
ways to support technological challenges in new fields.

Murata Manufacturing Co., Ltd. Communication Module Division

Noriko Sano
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