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Process of value creation

At Murata, employees around the world respond to the changing business environment, thinking and acting based on the
Murata Philosophy as the shared guiding principles. Each and every employee feels rewarded and continues to grow through his

or her work. They trust and cooperate with each other to demonstrate collective strength, thereby creating new innovation.

Innovator in Electronics ing innovator in the electronics industry, Murata is committed to realizing and improving society through proactive value creation—
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Vision2030 What
Murata wants to be

Murata will innovate to create a continuous
cycle of social and economic value and
contribute to the enrichment of society
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® Rate of use of sustainable resources
® Resource recycling rate

® Percentage of overseas indirect employees with
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