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About this Environmental Report

This environmental report presents the environmen-
tal management vision, targets, details of implementation and
results of the Murata Group in Japan and internationally.

In preparing this report, we made reference to the Sustainable
Reporting Guidelines of GRI (Global Reporting Initiative);
Environmental Report Guidelines, 2000 Edition, by the Japanese
Ministry of the Environment; the Environmental Reporting
Guidelines 2001, by the Japanese Ministry of Economy, Trade and
Industry; and other publications. Furthermore, while we considered
including very recent findings among the various statistics
presented in this report, this was not feasible due to the

circumstances of editing and publication.



